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Foreword  
 
I want to tell you, that God and His Kingdom of God is primary to our relationships and even to 
our chosen process communication, so I desire to tell you that God is the one who judge and make 
recognition and even distinction.  
This guide consist of web blogs written in 2012, this guide is a content of a record of personal and 
professional past, present and future planned experiences, events, thoughts, ideas, concepts and 
strategies of communications. All suggestions and evaluations of a process formation, activities 
and implementation are the result of past and present practice and my personal suggestions. 
My motive and passion is to contribute a small contribute into a renewed process communication 
model, that will answer to a demand of this age, to find a stable, balanced model of 
communication, that will not just meet the ends, but to fulfill the needs of corporate, cultural and 

personal world for a better future of transparency, creativity and will drive the best plans and vision 
to outmatch the expectations set at the beginnings. 

 
 
 

The Power to Recreate 
 
(Psalm 8,3) 

When I consider thy heavens, the work of thy fingers, the moon and the stars, which thou hast 
ordained; 
 
The power to Recreate is a ability to create, to form corporate strategies in to a process streams, 
form into one, for internal and market influence concept of crossover. Ability to enjoy and 
compliment within the organization and process team with one and another, not to compete, but to 
contribute for balanced future. 
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In the last 7 years I was a witness and partaker in a few of project teams with serious plans and 
strategies in the area of informatics and communication, that no mater of professional and 
knowledge input combined with devoted team rarely all the goals were attained or outmatched. 
In the content of articles "The Power to Recreate" I will summarize some of the basic principles 
and indicators that are crucial for success and introduction in implementation of a systems, 
application and programs into a sphere of individual, organization, and cultural societies from the 
stand point of communication. 
 
First I have to give credit to all the clients, personal and professional mentors in the last 15 years or 
so, for their trust, devoted guidance, help and friendship that contributed in large degree to my 
path, development and success in a broad specter of communication. First things first. 
 
In all nature, in creation, a productive process activity is based on proactive and creative conscious 
and subconscious communication. 
Human body and all of the biological systems on earth as celestial bodies in the heavens are based 
and founded on electrical constant process communication, witch sustain and recreate their 
existence and purpose in the creation, to balance, communicate and compliment with each other on 
the basis of their beauty and magnificence. 
 
Non entropic principles, principles of order are also more or less inhered in all of the systems of 
productivity and communication in the societies of the world today. Therefore, for the successive 
organizational and corporate process activities the same principles need to be re-applayed, for the 
goal of formation to become one. One, Therefore is an non-entropic shape of an element without 
entropy, without disorder. One, a cell, with the ability to reproduce itself for the purpose of 
migration. Every market or external activity within the organization is a migration of a internal 
modeled, productive (creative) cultural environment into a known or new areas on influence. 
Therefore every activity, internal (horizontal or vertical) and external is a communication in nature 
and its purpose. 
 
Communicated order, to model a success, for a purpose of a migration. On a corporate level, from 
demonstrational modeled process into another. 
 
Today, process activities and communication are frameworks witch take the lead and transcend 
classic divisions and departments cultural zones and kindle anticipated but no intentional "culture" 
clashes, wich not treated at the right time, methods and approach, can produce commnunication 

knots, which they are salvable with non-entropic priciples. 
 
New operational dynamics based on non-entropic principles are observable and measurable, both in 
nature and in the artificial environment, primal laws, principles based on light and electricity, like 
all human developed systems and forms of modern progress. 
New operational dynamics of communication are more arranged, or I should say, come to terms 
with a creative and logical choice, than new techniques, development and application of new 
knowledge. New operational dynamics are build in huge resources of a potential in every system, 
organization, team, individual and societies. Primary, there are a mater of focus, commitment to 
produce a result, to complete a task, job and process goal. 
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The Power to Recreate #2 
 
(Genesis 1,16c) 

He made the stars also. 
 
First principle of modeling of a success process environment is to prioritize, organize, value and 
inspire process team members. Create and maintain the environment required for development of a 
success model. An environment where department diverse cultures do not collide but co-exist in 
honor and acknowledgment of their specific process activities, their internal and external 
recognition, contribution for joint, one market influence. 
 
The ability to inspire and not to manipulate is foundational and cardinal law toward and within the 
process team members, for release of true potential the trust. In any other scenario, or reason, to 
use control or manipulation, compensates an element of disorder and infection of a model of 
success with entropy, witch leads organization or corporation into infection and rapid or slow 
decay. 
 
We have to create an atmosphere of honest personal transparency, environment to share common 
individual and corporate needs of communication and needs and demands of process and 
department activities. 
 
An environment, were team members can contribute and share data, help, influence and assist on 
corporate level for reduction and abolition any kind of disorder in communication, clarity, 
corporate department and process relations. Define communication roles and responsibilities. 
Create flawless project communication model and process documentation. Form an environment 
with creative and procreative atmosphere, demands and goals. 
 
Second principle is to secure the environment and team members, their input and team output in to 
a modeled element of a migration for crossover influence. No mater financial or natural avalanches, 
tsunamis, you stay on the course of a goal to finish the task, to form a process team with perfection, 
devoted on constant process communication and process activities. We need to create a perfect 
process communication service, within the organization or corporation, with ability to design, 
develop, serve and reproduce itself into every process going on in our (corporate) domain of 
service and influence. 

 
The third principle is to produce, out of a modeled success, an constant, formatted non-entropic 
communication output into a whole structure of organization or corporation, knowledge and 
wisdom (applied knowledge) source of communication into a process activities and relations 
frameworks with focus to provide and influence with order into every strata and domain of 
organization or corporation. 
 
The principle of responsibility, a law of development of the ability to discern and accept mandate 
of responsibility toward individual, group, client, organization, society or a nation, to create mid-
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term and long-therm solutions that contribute and ensure to the wealth of new possibilities in this 
and generations to come. 
 
Pro-creativity is therefore to acknowledge and accept a decision and responsibility toward our self 
for our development of our own activation and release of a potential, resources of solutions for the 
better future. Accept a decision to become an positive answer and not a negative problem. Decision 
to become source of creative power, ability to reproduce itself for the demand of today and future. 
Vision manifested, words in activity and process orientation and sublime operation. 
To produce an effect and influence of order and to become an answer that market and society need 
and demand for sustaining and progress into a level without disorder at all. Design and create forms 
of success and orderly influence. 
 
The principle of corporate and personal limitation from the sources of disorder. Decision to 
activate your true self for a flawless personal and corporate future. 
 
My passion and admiration for our awesome environment, planet earth, visible and explorable 
universe was ignited in the atmosphere of my parents, my discovery and observation launched 
toward celestial bodies like moon, sun, planets and our nearest star formations from a masterpiece 
of handmade telescope from my dad. A devotion toward perfection observed, touched and 
experienced, early formed a structure in my heart, to limit my self from the influences with no 
positive or creative influence gain. 
 
A path started in the 80s, when a thirst of the world population toward cosmos was grounded on a 
question, are we alone in this vastness of stars and beautiful heavenly luminaries? 
A thirst to form relationship with a higher culture or a species, a decision, to seek for non-entropic 
form of a culture with no problem in distinction faced in the nations then and in this age. A 
decision to discover and form a principle of a higher source of order from the remote ocean of 
lights. 
To migrate a remote model of success, a solution for cancer patients, hunger, recognized facts of 
pollution, spiritual and natural. To developed a process model from a higher state of order for the 
purpose of implementation in the societies of the planet earth. 
 
You see, I was carried away just to teleport myself into a library of science magazines and books at 
that period of time, not even mentioning a since fiction jet. 
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The Power to Recreate #3 
 
(Psalm 147,4) 

He telleth the number of the stars; he calleth them all by their names. 
 
The principle of a source. Ability to discern, upon evidences and facts, the orderly, non-entropic 
source of knowledge, wisdom and power. Power to change, to transform into a higher level of 
process and communication operational dynamics. Operational dynamic of progress and crossover 
influence. Ability to reconnect and sustain the balanced measure input of influence, order to 
advance the internal environment and atmosphere from one level into a higher level. 
 
Ability to form and inspire teams with hunger of a higher internal order and communication 
harmony for production of a hi-level planned success model process communication output for the 
purpose of a migration of a success into every domain of organization or corporation for the goal of 
external benefit of market crossover and influence. You can conquer externally if you sustain and 
advance - communicate progress internally. 
 
The principle of used and manifested (applied) knowledge. Develop the ability to work out all the 
non-entropic knowledge input, gained, restrain and possess in a formatted and strategic process 
plan. Do not use it only in practice, but use it in a process operation manifested. Wisdom therefore 
is a used and applied knowledge. Become a source of non-entropic power to rearrange every 
domain of a department and process strata of a organization and corporation for a goal of effective 
and orderly influence on the market. 
The principle of expression. Expression itself, is a basic communication activity or a state of the 
biological organisms or non-biological elements, expressed with a shape, color, substance of a 
material or a molecular concepts and expressions units, within or outside, with a vocabulary sounds 
and gestures. And a lot more. 
Within the process team, model of a success, develop and nurture for the purpose of advancement, 
the ability to activate all of the dimensions of expressional communication in a formatted and 
orderly manner and form. 
 
Principle of a potential. Ability to produce substance reality out of our own, or others thoughts, 
ideas, concepts, to create a manifested reality out of plans and strategies. Potential therefore is a 
hidden success, reserved power, waiting to be taped, activated, to be released. Keys for released 
potential are grounded on a tenet of capabilities and principles of being a channel of creativity and 
on the basis of a decision for responsibility, passion toward ourselves and society. Being pro-
active, non-entropic part of a team, without prejudices, releases life and creativity into a modeled 
success, into a cell one, element of a migration, strategies implemented and manifested. 
 
Communication therefore is a creative process, starting in individual, a decision for releasing and 
forming thoughts into a ideas and concepts, to communicate them into a lives, environment of 
people, for the benefit of a better future. Responsibility to become an answer and not a problem. 
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Ability to compliment creativity into a object of communication. Decision to value, to honor, to 
admire, to create an atmosphere of transparency and productivity. 
 
Ability to become active, ability to manifest yours and others self in a product in the creative way. 
Dedicate yourself to operate. Ability to become potent, to become full of power, power to recreate. 
Potential is therefore a power released, productive creative process, grounded on pro-active and 
process communication, that produces results, goals into a substance reality in a life process and 
environment of self and others, a individuals, team, organization or corporation, market domain, 
societies and nations of the world. 
 
Can you imagine, that a flower, a seed of it, would decide it self, if there would be such a pre-build 
option in it, not to release a beauty and its productive processes stored in itself, not to produce a 
flower, for the benefit of this world? And for example a married couple, man and a woman, not to 
release their potential of a life? Or an apple tree. Read Myles Munroe for that one. 
Its potential to produce out of a data, formatted concept of a fruit into a manifested apple life form, 
food for the benefit of a mankind. 
Therefore, how much of a value is waiting to be rediscovered in individuals, organizations, if a 
mere seed of an apple, contains a potential of a forest of apple trees with tons of fruit of an apple, 
food, stored for the market influence? 
 
We can stand at the admiration of a wealth in a people lives and corporations treasure waiting to be 
discovered and released for the benefit of a market and the society. 
 
This is real and reality itself based on creative process communication in the seed of masterpiece of 
a mankind, man, crown of a creation. 
 
I thank you, respectful reader, for the privilege to co-habit planet earth with you. 
 
 
 

The Power to Recreate #4 
 
(Psalm 33,6) 

By the word of the Lord were the heavens made; and all the host of them by the breath of his 
mouth. 
 
The principle of the beginnings. Develop the ability to start, a unique beginning of a though, plan, 
strategy and a process or productive creative activity every day. Start a positive and creative 
turnover. Start communicate in a new manner, method, approach, dimension to produce an effect of 
influence and progress. After 29 drafts, beginnings, tests or proposals create and design 30th one. 
Create one perfect and complete, one out of many. Develop, form a process model of success, out 
of many individual aspects, various characters, gifts, to shape, develop and maintain one, unique 
crossover concept of market influence and intervention.  
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Only unique intention can start many beginnings, launch potentials to grow in the external new 
environment, originate from internal model of success. Produce a birth of many beginnings, start 
dedicate your self to operate in the internal environment for a market influence. 
 
I still remember observing the Halley's comet in the night sky back in the 80's, its last appearance 
in the inner solar system in 1986. The best known comet of the short-period comets and clearly 
visible to then naked eye from earth every 75 or 76 years. That is a long time for a human being to 
see the same celestial body again. But my dad said something like; son, there are many comets 
every day and night, coming and leaving our solar system. My revelation back then was, that there 
is no need to wait long for the new opportunity to observe something unique and beautiful. Every 
day is full of possibilities to discover and grasp new things to admire, to compare, to upgrade, to 
recreate into a higher form of level of understanding and appliance. 
 
Source; Internet 2012: 

There are about 70 comets that make more or less regular appearances in Earthskies at intervals 

of between three and nine years. There are about 40 comets with periodsfrom 10 to 1,000 years. 

Five or six comets appear in Earth skies each year. As of January2011 there are a reported 4,185 

known comets of which about 1,500 are Kreutz Sungrazers
(1)

 

and about 484 are short-period. This numberis steadily increasing. However, this represents only a 

tiny fraction of the total potential comet population: the reservoir of comet-like bodies in the outer 

Solar System may number one trillion. 

 

Notes 1: The Kreutz Sungrazers are a family of sungrazing comets, characterized by orbits taking 

them extremely close to the Sun. 

 
Now think about the possibilities of potential, of the new beginnings. The principle of anti-entropic 
output into the organizational structure has a productive transfer of a potential purpose, for upgrade 
of process communication and process implication, for a growth and a better future of corporation, 
society and national strata and domain. 
 
Process communication is unique on the basis of constant process two-way or group 
communication. 
 
Every comet, or some sort of energy driven vehicle has a path and a goal to fulfill. A goal to fulfill 
is a principle of being and manifesting hidden or expressed, but true nature. Walk within the ambit 
of your vision. Principle of path and goal, principle to arrive, to meet the ends of a vision. 
 
The principle of a content. To design, to build, to produce, a content of process communication 
with full operative nature and usage. The content that work in the process operations, social and 
cultural networks and communication system. A content that drives and builds a model of process 
communication itself, builds and advance the level of a success model and a process 
implementation. A content with a purpose of clarity and reducing entropy (disorder) on every level 
and domain of a process, departments and organization or corporation. Content with aim and claim, 
to provide concepts of knowledge and wisdom database for market influence and crossover. 
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Some comets do not just circle around, they do not just transports electric charge, deliver, 
broadcast, communicate or carry information on the protocol of electric energy, they collide, they 
intervene they influence the environments on their path if we see them or not. 
 
Build and shape a content of power to activate inventions in processes, process communication 
system and beyond. Inspire, activate a hunger for ideas and concepts of constant upgrade, personal, 
corporate and process content communication and implementation. 
Shape a content with the ability of one, integrations, transparency and stimulation, environment of 
growth of knowledge, humble yourself, at any moment be ready to listen, to learn from your 
organization or corporate audience. Expect the best from all of them. Visualize perfection on paper, 
in the environment and in the organization, even if you are on the half way, to activate hidden key 
of potential of a desire. Activate hidden, but obvious key in the peoples lives, potential of a desire 
for contribution. 
 
Dr. Myles Munroe in one of his books writes, that past is no longer motivational. I agree, our own 
past is no longer motivational for us, but for others it might be so. Some of his past books are 
motivational for me and others. Past books of dr. Albert Einstein are no longer motivation for 
Albert either, but they are for this generation, even if all of his formulas and theories are no longer 
hi-end knowledge, or even correct, they contribute and inspire others on a path of discovery, 
implementation and operational innovations and dynamics, that are intervention and crossover 
realities of society today. 
 
What motivates me, is my future and futures of others I see in their lives, their potential waiting to 
be released and revealed. 
 
Write, design, shape and share creative content into an environment, atmosphere, personal and 
corporate character to discover and release their internal potential, corporate desire for 
contribution, desire to become one. 
 
 
 

The Power to Recreate #5 
 
(Job 35,5) 

Look unto the heavens, and see; and behold the clouds which are higher than thou. 
 
The principle of act. Ability to move according to plans, project and communication project 
documentation. In the drive and within the content and strategy. Develop the ability to push 
forward in the alignment and synergy with and within the process team, element of the migration 
into manifested results and process activities. Ability to act with creativity, on the foundation of 
responsibility, passion to meet and overreach the goals and standards set at the beginnings. Ability 
to act, to crossover every circumstances in the project activities by the zeal and purpose to build 
and to contribute for a better future of organization, market and society. 
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The principle of the resources. Ability to move according to plan and planed available resources on 
time, people, energy, content, finance and equipment. Ability to develop and decide, to move 
essential resources toward the strategy and process team, communicate and transfer resources on 
time, for the advancement, shaping and forming of a model of success, process team for external 
influence and intervention. Develop discernment and time related capabilities to rearrange 
resources during the activities of a process team, to supports the advancement and implementation 
of a process and migrations. 
 
Activate the ability to discern and make any strategic decision to move the organization or 
corporate resources toward the activated process that produce order, crossover results to maintain 
the drive and progress, to advance level of operational dynamics of a model of success, team one. 
 
The principle of migration, plan and development. Ability to export perfection in a progress into a 
whole structure of organization or corporation for the purpose of overflow and multiplication of 
internal non-entropic process teams, divisions of hi-order operation dynamics. Process divisions of 
success, that establish a unique communication results, based on honor and constant mutual 
upgrades, process communication oriented, linked with the ability and strategy of help, assistance 
on the level of crossover influence and purposes of internal migrations, for example and 
application. 
 
Principle of admiration, passion and personal sacrifice. Activate all of the admiration in ourselves 
toward the individual, team, organization and the society as a whole. Admire individual as real and 
unique personality and source of character, gifts, talents, interest and goals. And a lot more. 
In the past years I found out, or should I say, I had a privilege, to observe the peoples and their 
relational treasure in many strata and domain of corporate and cultural societies. Focused, balanced 
approach toward the carrier of a progress unit and implication is more important and beneficial that 
toward the process alone. And apparently more non-entropic. 
Focus on people, not toward the process that is implemented. Our responsibility toward the carrier 
is more real, tangible and important that toward the process that person caries. 
 
Our essence is communication based on the living wonder of life, mankind, than rather on the 
activity or a process that he or the society implicates or manifest. We should aware, that what it is 
seen on the outside is a mere fragment in comparison with interior wast resources and structures of 
wonder, a real substance of communication and process expression. Sometimes we realize, that the 
carrier is one element of a progress indeed, within a day, or a season for the whole organization, 

department or new process oriented structure for market influence and intervention. 
The ability to migrate and impart admiration capability into a process team, or should we say, 
activate already built-in operational facility. True values, essential inspiration and honor is the key 
to mutual internal communication awakening. 
 
Essence of success and the laws of societies are relational, silently linked on values of abundant 
life, affection, joy and peace. 
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Element one, process team of crossover influence, their operational dynamics are formal, 
professional, strategic and progress oriented, but many times hidden importance and carrier of a 
power to recreate, is a link within the hearts of people and teams. 
 
And what they have in common the principles of action, resources, migration and admiration? 
 
Everything.  
 
 
 

The Power to Recreate #6 
 
(Psalm 87,3) 

Glorious things are spoken of thee, O city of God. Selah. 
 

One part of a content of this chapter is summarized according to the content of the website in 

2012; http://www.steptwo.com.au/ 
 
Principle of design, implementation of communication system and operational applications, for the 
purpose to justify your organization into one force of operational dynamic influence and 
intervention. Start a process, project of internal development or an upgrade of communication 
network, which reflect future organization and the principles of forming and maintain of a model of 
success, process communication team and process and department cross linked content and folder 
structure. 
 
Design and develop process communication network for constant horizontal and vertical 
communication, for transparent and knotless innovational process sharing and evaluation, from 
external influence team (1st row battle field teams) all the way through CEO Chief Executievs and 
owners, shareholders or managers. 
 
Establish technological process division, a migrated model from a model of success, form editorial 
content division, one part from element one and second part from department cultural 
environments, focused on process implementation or ownership. 
 
Define and assign roles of responsibilities, rolls of communications, development and 
implementations goals. Define and assign management rolls for application system and 

management of content system. Inspire and maintain constant spiritual, image and financial 
sponsorship from the Chief executive officer, board of directors and owners. Accept and validate 
long term development project clarity, a formation of a communication process in organization or 
corporation, forming one, joint element of market and cross border influence. 
 
Design and develop custom software frameworks and all applications on stable system platforms. 
Define and maintain updated content of process and communication responsibilities, activities and 
process implementation facts and factors. Define and format organization cross department process 
models and develop all the software for perfect non-entropic operational dynamic. 
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Define and maintain projected scheduled meetings of technological and editorial content divisions 
(boards) with goals and responsibilities on weekly basis. Give them your best in resources and 
expect the best from them all, all the time. 
 
Form a balanced user test division, one, gathered from each internal divisions, but stay focused on 
technological, editorial content division and process communication teams. On the weekly basis, 
test all the versions of developed application, content management systems, user interfaces, 
workflows and you name it, whatever there is a need to develop, to spread and release your perfect 
non-entropic process output, for the internal and market process or non-formal influence. 
 
Communicate process oriented and relational positioned. Focus on the advanced social and process 
organizational frameworks, be source of order, transparency and harmony. Decide and accept 
decisions on hardware and software purchase, based on technical specifications and past long term 
product reviews and user testimonies. 
 
Maintain an upgrade start model of success, process team one, honor, value, reward internally, 
expose externally, impact market with a unique and process perfection. 
 
Migrate and promote success model to external related sectoral organizations. The rest will came 
and follow by them self’s. Involve and create possibilities and beginnings for others. 
 
 
 

The Power to Recreate #7 
 
(Psalm 48,12) 

Walk about Zion, and go round about her: tell the towers thereof. 
 
Principle of caracter. The word "justification", has engeniring origin. The word express; to show, to 

be just or right, to align, to center, to gather, to construct one, center for market position and 
influence. To align with the standard for influence, to carry the weight of crossborder take over. To 

justify in the center, order with no entropy, no deviation to the left or right, perfect and balanced 
alighment with the purpose, vision and strategy. Due the progress of a cell one, expect revelation of 
unbrushed caracters of the individuals and your own. 
 
Be open and honest. Develop ability to upgrade others and yourself for the benefit of one, 
individual and team, one. Dress yourself with meekness, train and build patency. Let yourself to be 
informed from younger and less experienced then oneself, because wisdom, facts and truth, 
disregards the person, but they rather choose the one who is at disposal and willing. Be source of 
peace and excellence. 

 
Upgrade, move divisions and cell one, outside the parameter of internal environment, into a natural 
and recreational domain, to inspire, upgrade and produce the effect of discovery in yourself and 
others. Different environments produces different gifts to appear, character dimensions and 
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abilities not known to individual and to the team so far. Maintain advancement in all of the specter 
of operational dynamics. 
 
Develop the ability to judge yourself and not others. Threat and respect them as better that you are. 
And even, do take anyone to seriously, because you will discover that it could be, that the biggest 
fraud you are yourself. I am writing this not to judge my self or you, respectfully reader, but the 
fact and the truth in time and space about non-entropic operational dynamic of a individual is, that 
there are many completely no useful behavior characteristics in all of us, witch prevent success, 
elevation of yourself and others (as one) and therefore organization and corporation as one, as one 
force of internal and external influence and power. 
 
Be honest to jour self every minute, operate on the principle of personal reduction of a disorder and 
discovery of a potential. Justify yourself in the center alignment, be the force and a model of 
centered order, influence market with perfection. 
 
Principle of running. Develop the ability of a character with a constant to drive, to push, to run with 
the process activities and operations no mater the circumstances or condition, ourselves or others. 
Discern on the daily basis, the operational environment and its content to move its structures from 
one certain level into a higher one. Operate and upgrade process communication with clarity, 
vision to reach, intervene and influence areas that are ready to receive the information seed, for 
cultivation and harvest of a migration. 
 
As one advance, so many others move toward the advancement. 


